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UK. WDF has officially
opened its new World Duty
Free store airside at
Bournemouth Airport
(pictured). The move follows
the company’s capture of a
ten-year extension at the
location, and comes amid the
redevelopment of the airport’s
commercial facilities. The store
previously operated under the

Alpha brand.

The new, larger store measures
3,997sq ft of retail space in a
walk-through environment. It
teatures larger than previous
areas for beauty, liquor and
luxury goods. It also offers a
wider selection of products
and brands that are new to the
airport. These include Swarovski, Love Lemonade, Sequoia Pearls, Dyrberg Kern, Thierry Mugler and Tom Ford.

WDF Retail Director Fred Creighton said: “We were delighted to have this opportunity to work together in close
partnership with Bournemouth Airport, to help them achieve their vision of improving the customer experience they
deliver. The change in the airport is fantastic and we're really pleased with the World Duty Free experience we've created
here. We anticipate this new store will provide the airport and our customers with a first class shopping experience.”

In other WDF news, the company’s summer campaign is going green with the use of BioMedia, a biodegradable and
recyclable material recently launched by G3S. The marketing campaign — with the tagline ‘Get It while it’s hot’— is in
place in the retailer’s 89 World Duty Free, Biza Tax & Duty Free and Alpha Airport Shopping Stores across 22 UK and
Channel Island airports. More details appear at www. TheMoodieReport.com
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LITHUANIA. Vilnius International Airport is to open a series of
new food & beverage and retail outlets over the summer months as

passenger traffic rises sharply at the location. The opening of the new

units follows a series of commercial tenders, which the airport said
attracted over 100 bidders in total.

Leading duty free concessionaire UAB Travel Retail Vilnius — which is
supplied by Gebr Heinemann — is to open a new store in the
Departures area early this month; it will offer a range of items
including spirits and destination merchandise, the airport said.

Two new F&B spaces will open in the same area: a Juta Jazz Kava fast
food and snack bar (planned to open in early June) offering fresh
coffee, snacks, and beer; and the Coffee Hill snack bar (to open in late
June) offering fresh juice, coffee, and sandwiches. Also in late June the
non-Schengen Departures area will see the launch of a new fast food
bar, named Fast'N'Fresh, offering sandwiches, snacks and desserts.

Finally, in Departures, a Lietuvos Spauda bookshop will be opened. : | R

Landside, a new Alaus Uostas (‘Beer Port’) bar will open soon in the
Departure/Check-In Hall, offering various types of beer and national
Lithuanian dishes. A new ice cream parlour is also planned, under the

Zemaitijos Pienas brand.
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UK. London Heathrow has added a new chauffeur car service to its airport transport offering for passengers flying to
and from the terminals. The airport-endorsed service, which can be booked via the official Heathrow website
(www.heathrowairport.com), offers passengers a choice of luxury Mercedes S-class vehicles that can carry up to three
adults with luggage as well as Mercedes Viano MPVss for larger groups or those with more baggage.

Heathrow’s premium service is in addition to the existing taxi and private mini-cab service operating from the
terminals.

Cars can pick up passengers at any time and from any UK address, given 24 hours notice, and caters for both outbound
and inbound journeys. Passengers can also tailor their arrangements to cover UK business trips over several days, giving
them a car at their disposal, and onward transfers in over 70 countries can be arranged.

INTERNATIONAL. The International Air Transport Association (IATA) expects airlines worldwide to post a
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profit of US$2.5 billion in 2010. This is a major improvement compared with IATA’s previous forecast released in
March of a US$2.8 billion loss.

Industry revenues are forecast to be US$545 billion in 2010. This is up from the US$483 billion in 2009, but still below
the US$564 billion achieved in 2008.

IATA Director General and CEO Giovanni Bisignani said: “The global economy is recovering from the depths of the
financial crisis much more quickly than could have been anticipated. Airlines are benefiting from a strong traffic
rebound that is pushing the industry into the black. We thought that it would take at least three years to recover the
US$81 billion (-14.3%) drop in revenues in 2009, but the US$62 billion top line improvement this year puts us about
75% on the way to pre-crisis levels.”

He added: “The US$2.5 billion profit comes with some important health warnings. First, this represents a net margin of
just 0.5%, which is a long way from sustainable profitability. Second, a major part of the global industry is still posting
big losses. A stagnating economy, strikes, natural disasters and a currency crisis have left European carriers struggling
with an anticipated US$2.8 billion loss.”

Highlights of the revised forecast include:

B Traffic: Passenger traffic is forecast to grow by +7.1% in 2010 while cargo traffic will expand by +18.5%. This is
significantly better than the previous forecast growth of +5.6% and
+12.0% respectively. Over the first quarter the industry was growing g
at an annualised rate of +9% for passenger and +26% for cargo. 2 v CENTENARY

M Yields: Yields are now forecast to grow by +4.5% for both cargo and : . _
passenger businesses. This is a significant improvement from the EDITION
previously forecast growth of +2.0% in passenger markets and +3.1% 100 YEARS OF S
for cargo. The +4.5% rate, just ahead of consumer price inflation,
contributes strongly to the +13% rise in revenues forecast for 2010.
Despite the increase revenues remain -4% below their 2008 peak.

B Ash: Air space closures following the eruption of an Icelandic
volcano dented the recovery in April as a result of over 100,000
flight cancellations associated with European markets over six days.
While uncertainty remains with the potential for future eruptions, it
appears that this was a short-lived shock. Early May figures show a
rebound in traffic for European carriers.

M Premium travel: Despite earlier fears that the financial crisis would
result in a structural change to the premium market, it now appears
to be recovering cyclically in many regions — alongside improvements
in global trade. Premium travel was rebounding at an annualised
growth rate of +20% over the first quarter and economy travel is now
back to pre-recession levels. In the absence of a strong improvement — [EEESEL
in consumer confidence that would be needed to drive leisure traffic
growth, it would appear that business travel also supported some of SMOKERS DIE YOUNGER. SOURCE:
the recovery in the economy cabin, said IATA. BUDIRESTIMERDRLGEED)
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B Load factors: New capacity will be added to the global system as a result of the 1,340 aircraft that are scheduled to
join the fleet in 2010. Of these approximately 500 are replacement aircraft; the rest will be new capacity.

B Fuel: Fuel costs continue in line with the previous forecast expectations. IATA maintained its expectation of an
average annual oil price of US$79/barrel (Brent) in 2010.

Regional differences in airline performance sharpened with this forecast, noted IATA. “The recovery from this crisis is
asymmetrical. Worsening conditions in Europe are in sharp contrast to improvements in all other regions,” said
Bisignani. For IATA’s full regional commentary go to www.TheMoodieReport.com

UAE. Emirates, the Dubai-based international airline, this week placed an order with Airbus for an additional 32
A380 aircraft, taking the carrier’s total firm orders for the super-jumbos to 90.

The extraordinary order for the additional aircraft has a list price of US$11.5 billion. The deal was signed during a
ceremony at the Berlin Air Show by Emirates Airline and Group Chairman and CEO H.H. Sheikh Ahmed Bin Saeed
Al-Maktoum and Airbus President and CEO Tom Enders. The agreement was witnessed by German Chancellor
Angela Merkel and other dignitaries.

“This latest order affirms Emirates’ strategy to become a world leading carrier and to further establish Dubai as a central
gateway to worldwide air travel,” said Sheikh Ahmed. “The A380 is our flagship in terms of passenger comfort,
innovation, operating and environmental efficiency and revenue generation. Our latest commitment signals Emirates’
confidence in the growth to come in a thriving aviation sector as we build our fleet for tomorrow.”

“Emirates supported the development of the A380 from the earliest days, a project employing tens of thousands of
Europe’s best people and today’s increased order, is the best endorsement I can imagine,” said Enders. “On behalf of all
of us at Airbus, we thank Emirates for their support. The A380 is indeed a remarkable eco-efficient aircraft, a profit
generator for airlines and a great flying experience for passengers.”

On a travel retail level, the agreement is hugely positive news for Emirates’ acclaimed in-house inflight duty free
operation, run by John Sime. Dubai Duty Free, which continues to benefit from Emirates’ burgeoning passenger
numbers and ever diversifying consumer profile, will also be delighted by the news.

Emirates (already the second largest airline in the world, measured by available seat kilometres), is on track to become
one of the largest in fleet terms.
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UK. Leading airport newsagent-to-books retailer WHSmith has revealed that sales within its travel division were
down by -4% year-on-year for the 14-week period to 5 June.

WHSmith Travel said that revenue would have been down -2% on a like-for-like basis, excluding the impact of the
Icelandic volcanic ash disruption. It noted: “Whilst airport passenger numbers have, as expected, remained soft, we
continue to outperform.” Total group sales in the first 14 weeks of the second half of the financial year were down -3%,
with like-for-like sales down -4% compared to the same period last year.

The observations were contained in an interim management statement as required by the UK Listing Authority’s
Disclosure and Transparency rules. WHSmith PLC has 569 high street stores and 495 travel outlets at airport, train
station, hospital, workplace and motorway service area locations, primarily in the UK.
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AUSTRIA. Vienna International Airport handled 1,788,516 passengers during May 2010, an increase of +11.4%
compared with May 2009. Passenger traffic to and from Eastern Europe increased by +14.5% over May 2009, while the
number of passengers travelling to Western Europe rose by +10.7%. Traffic to the Middle East was +17.9% higher in
May 2010 than a year ago.

In the period from January to May 2010 the number of passengers rose by +4.3% over the comparable prior-year
period. This figure also includes the effects of the volcanic ash cloud, which disrupted air traffic during April.
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v Airports Council International (ACI) has

ACI April 2010 Year to date reported the first monthly global decline in
region Internatfonal Change Internatfonal Change passenger traffic since July 2009. This was

pax ('000)  on 2009 pax (000) onyear driven by the widespread closure of European
Africa 5.988 +31% 00040 41139  Airspace following the volcanic ash eruption in
Asia Pacific 30,334  +9.8% 122,323 41429 lccland.
E 4,587 -14.99 214,601 -1.09
Middle East 8,007 +9.0% 31 ’755 +15.7% the -5% decrease in international traffic
North America 13’ 453 i '9% 53’ 430 +1'7% resulted in an overall fall of -1.2%. The
AC! total 118,1 79 _4'9% 469’ 477 " 4.8% eruption of the Eyjafjallajkull volcano and the

resulting ash cloud forced the closure of over
Source: Airports Council International 300 European airports, affecting nearly 10
million passengers worldwide. On a year-on-
year basis Europe lost -14% of passenger traffic in April, while North America dropped -1%, with the New York area
airports losing traffic disproportionately — North America is the largest market for flights to and from Europe.

“April put a sobering brake on the growth trajectory to which the industry had returned,” said ACI World Director of
Economics Andreas Schimm. “Europe had already been struggling with a slower recovery compared to other regions,
but April’s results were even worse than during the height of the financial crisis.”

Airports in the UK, Ireland and the Scandinavian countries were among the most affected. Some registered losses of over
-30% — while airports in Turkey and Russia continued to experience double-digit growth. Other regions less dependent on
European traffic saw appreciable volume increases despite repercussions from the European airspace closures, specifically

Asia Pacific (+10%), Middle East (+10%), Latin America/Caribbean (+7%) and Africa (+3%). The Africa result does show
a greater impact from the closures, whereas more than half of the airports in the ACI sample grew by double digits.

“The growth scenario continues to be intact, and we expect this anomaly to be a unique case as the volcano seems to
have gone dormant, and operating procedures for similar situations in the future have been improved allowing for more
flexible operations,” said Schimm. “It is important, however, that current international standards continue to be revised
together with much improved collection of actual data on ash concentration which should avoid similar measures by
national authorities in the future,” he added.

UK. Disruption caused by the impact of April’s volcanic eruption in Iceland continued to hit BAA passenger traffic
in May, with volumes falling by -4.5% year-on-year to 8.6 million.

The British Airways cabin crew strike also played a part in the decline,
said BAA.

London Heathrow handled 5.3 million passengers, -3.1% down on last a ir! in e I'E'tEI “ co nfe rence

year. Without these impacts Heathrow would have recorded an increase
of +2.8% and the group as whole an increase of +0.4%, BAA estimated.
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Stansted 16224  -15% NN X hopping from your catalogue.,
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Southampton 15807 -26% 6383  -45% Aotk Skl
Glasgow 5604  -13.7% P LRIl through inflight credit card fraud
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Aberdeen 2302 -9.9% 10243  -12.0% e I LR
i ’ : oVl : firom mainland Chinese travellers
Scottish total 1,517.0  -12.1% 6,2822 -12.2%
UK total 8,554.8 -4.5% 38,038.9 -6.5%
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Losses attributable to the ash cloud and industrial action in the month were 320,000 passengers at Heathrow, 30,000 at
Stansted, 5,000 at Southampton, 35,000 at Glasgow, 45,000 at Edinburgh and 10,000 at Aberdeen.

Of the key markets, North Atlantic traffic fell by -2.4%, other long-haul by -1.1% and European scheduled by -0.9%.
Irish traffic slumped by -15.8% and domestic volumes were down by -16.5%. European charter traffic grew by +5.3%.
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JAPAN/THAILAND. Japanese travel agencies are aiming to kick-start demand for trips to Thailand following
the lifting of the Ministry of Foreign Affairs’ warning levels over travel to the country. The move follows an end to the
violence that had marked public protests in Bangkok since mid-March. Japanese travellers accounted for the second
highest volume of overseas visitors to Thailand in 2009, after Malaysians.

According to Travel Journal International (T]JI) Online, H.I.S. was the first agency to resume its Thailand tour
operations, on 26 May, a day after the Ministry relaxed its warning level. JTB started tours on 3 June and Jalpak will
restart tours from 11 June, with Nippon Travel Agency beginning its package tours a day later.

Kinki Nippon Tourist resumed its Thailand tour operations from 9 June; A&A Inc. started its Thai business again on 1
June. A&A, which sells Thai Airways’ Royal Orchid Holidays in Japan, is offering discounts and special incentives to help
drive demand. Among the incentives is two complimentary hotel nights within its packages until the end of July. It has

also reduced rates for children in its family packages.

The company said that Bangkok sales would remain the same as in fiscal year 2009 but would still be only half of those
in fiscal 2008.

The Tourism Authority of Thailand is planning a global recovery campaign to stimulate demand for travel to the
country, with support from the Pacific Asia Travel Association (PATA).

PATA Chief Executive Greg Duffell said: “We believe that we must rebuild international confidence in Thailand as a
destination that already offers tremendous value. As we now enter the low season, hotel rates are extremely competitive.
We prefer to see an image building campaign, rather than a strategy based on product discounting. We are also advising
hotels to add value to room rates by including free Wi-Fi, breakfast etc, rather than simply slash prices.

“Until tour operators have the confidence to send their clients to Thailand, and tourists/business travellers feel confident
that they will enjoy an uninterrupted trip, price cutting alone will not bring back the numbers.”

Some Bangkok hotels have launched special campaigns to make up for the losses during the conflict. These include up
to -50% off room prices. The Tourism Council of Thailand now expects 13 million international visitors in 2010,
compared to 16 million forecast earlier in the year.

Editor’s note: The Moodie Report works closely with TJI Online, the largest English-language travel trade news
source in Japan. Week in, week out, it provides timely and sharp analysis of the all-important Japanese travel market —
international and domestic. It comes with our highest recommendation. To subscribe please visit https://tji.tjnet.co.jp
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INDIA. Some of India’s most powerful figures in the aviation and travel retail sectors will address the country’s
biggest-ever airport commercial revenues conference in September. “The Power of India’is a joint venture between
Airports Council International and The Moodie Report — already partners in the industry’s leading airport revenues
conference, The Trinity Forum.

It is being hosted by powerful infrastructure giant GMR, which operates Delhi Indira Gandhi International Airport
and Rajiv Gandhi International Airport in Hyderabad.

The event will be held at the Taj Palace Hotel on 22-24 September, beginning with an Opening Cocktail on the
evening of 22 September. A Gala Dinner at a spectacular venue will be hosted by GMR on 23 September. Delegate
registration has opened: click on the advertisement on page 9 to download the registration form.
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A special rate has been negotiated at the Taj Palace Hotel — details to be released soon.

The full speakers’ line-up will be revealed in coming days, but will include

M Leading government ministers and VIPs

B Senior executives from GMR Group and GVK

M Suredj Autar, Chief Commercial Officer and Head of Strategic Planning, GMR
B Paul Griffiths, CEO, Dubai Airports

B Deepak Talwar, Chairman, IDFS

M Atul Ahuja, Co-owner and Director, Flemingo

M Sunil Kapur, Chairman, Travel Food Services

B Senior commercial representatives from India’s leading airports

M Selected representatives from the international travel retail community.

ACI Director General Angela Gittens said: “The potential for aviation and commercial airport revenues in India is
enormous. A vibrant travel retail sector will be key to further growth and sufficient capacity in India as it generates
important revenues and increases profits. “The Power of India’ will be a milestone event bringing all stakeholders of the
Indian airport industry together to discuss how to maximise the opportunities.”

The Moodie Report Founder & Publisher Martin Moodie said: “In terms of airport commercial revenues, India’s time
has come. The intense global interest in the recent commercial tenders in Delhi (Terminal 3) and Mumbai — as well as
the exciting travel retail offers that have been forged in the greenfield airports of Bangalore and Hyderabad, and the
modernisation of many other airport commercial offers — underline the market’s immense potential. But there are also
many challenges ahead.

“This Forum will bring together the biggest names and the brightest and most progressive voices both from India and
abroad, to debate the issues, champion excellence and challenge the constraints to growth.”

SOUTH AMERICA. ASUTIL, the Latin American Duty Free Shops Association, is inviting early registration
from delegates to its 2010 conference, to be held on 1-4 September in Puerto Rico at San Juan's Caribe Hilton Hotel.
In a letter datelined Montevideo, 5 June, ASUTIL President Francisco Heredia spelled out plans for what he described
as “without any doubt, the largest industry event in Latin America”.

Reflecting a region that is leaving behind the economic challenges of 2009, the conference embraces the theme ‘Setting
new goals’. “We must seize the momentum and not feel satisfied with our current achievements,” Heredia said. “Now
the boldness lies in aiming high in order to maintain the spirit that has made the duty free industry in Latin America
something special and typical of our region.”

That bold spirit is captured in ASUTILs just-launched conference
website, which provides a detailed overview of the conference venue,
schedule, speakers, registration, exhibitor space and social activities.
Featuring a striking design and optional ‘day’ and ‘night’ modes, the site
offers online facilities for registration, contacting ASUTIL or linking to
the association’s main site (http://asutil.org/inicio.html).

For the 2010 event ASUTIL will be extending networking
opportunities to both morning and afternoon sessions on the opening
Wednesday 1 September, as well as an afternoon session on the
Thursday. The conference proper takes place on the Thursday and
Friday, with a social outing for delegates on the Saturday.

NEW HORIZONS FOR AIRPORT
COMMERCIAL REVENUES

Further details and speaker lists are to be confirmed, but the association
is promising to keep two surprises up its sleeve, Heredia said: “A
renowned speaker who will enrich the knowledge and expertise of the
audience — and a gift that is not a piece of luggage, but will be really
appreciated by each of the attendees.”

Thank you for your support and readership of The Moodie Report.
Martin Moodie, Founder and Publisher
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