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GERMANY. Fraport Group’s Retail & Real Estate division posted a solid +4.3% rise in first-half revenue, to €186
million, the company has reported. The increase was mainly due to higher returns from the retail and car parking
business. Net retail revenue per passenger at Frankfurt Airport climbed by €0.12 or +4.1% year-on-year to €3.02.

Retail revenues alone (a combination of shopping, advertising and other services) rose by +5.4% to €69.1 million.
Within this, Frankfurt Airport’s shopping revenue was €41.9 million, from €40.5 million a year ago.

EBITDA in the Retail & Real Estate division rose by +3% to €144.9 million. Higher depreciation and amortisation due
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i oo o oy recognised items resulted in the
segment’s EBIT decreasing by €2.2
million or -1.9% to €111.9 million.
The segment’s EBITDA and EBIT

margins remained at high levels at
77.9% and 60.2% respectively.

Fraport AG Executive Board
Chairman Dr Stefan Schulte said: “It
is worth noting that our Frankfurt
home base for the first time generated
net retail revenue per passenger of
more than three Euros despite
continuing difficult economic times.”

Overall the group generated €1.02
billion in H1 revenue, up by +5.5% on
a year earlier. EBITDA climbed by
+15.8% to €304.6 million, but group

*Revenue according to former segment structure; difference due to IT services Source: Fraport proﬁt tell by -21.9% to €52 million.

“By year end we should achieve an operating result of €670 million or €680 million — between €35 million and €45
million more than expected,” said Schulte.

Traffic across all of the group’s majority-owned airports rose by +7.1% to 38.5 million in the period. Within this
Frankfurt Airport handled 24.5 million passengers, an increase of +1.4% on the first six months of 2009.

“Passenger volume at our Frankfurt home base continued to increase
throughout July,” Schulte added. “The first vacation month of the
summer brought another rise in passenger traffic for Fraport, with
passenger figures exceeding the previous year’s level by nearly +8%.

“Unlike three months ago, the trend of strongly improving full-year

growth is stabilising. Frankfurt will achieve a total passenger increase of
+3% to +4% by the end of the year.”
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INTERNATIONAL. Passenger traffic at the world’s airports
climbed by +8% year-on-year in June, maintaining the strong momentum What pnce grea‘t Sk"‘]{?

of recent months, Airports Council International (ACI) has reported. T r—

International passenger growth contributed strongly with a rise of o S-Bip SaiCore

+10.4%, and domestic traffic grew by 6.1%. The results were similar to

May growth levels, with further acceleration in the Asia Pacific region CLINIQUE
— driven notably by international traffic in China, South Korea, Allergy Tested. 100% Fragrance Free.
Malaysia and Japan.
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pax ('000) on 2009 pax ('000) onyear from the comparisons). North America’s
domestic market is still lagging behind this
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Ezlrao p:CI Ic 37’222 ++g'4 ;’ Sgs'g?i ++?'4 of’ airline capacity and yield management.
) /0 y 470

Il\-/IaL chmI'E& Caribbean 5’532 +18'0:A’ 34'9?5 +10'1:A’ Equally positive results were seen in the six

iadle East 7,54 +9.0 j’ 44019 +14.6 OA’ month year-to-date comparisons with overall
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tota 42,887  +10.4% 747416 +6.7%  international by +6.7% and domestic traffic

Source: Airports Council International by +5.3%. Traffic growth of more than +20%

in the half was reported by Kuala Lumpur,
Taipei, Jakarta, Sao Paulo Guarulhos, Shanghai Pudong and Moscow Sheremetyevo airports.

ACI World Director of Economics Andreas Schimm said: “The first semester results for 2010 are rated against the
background of a dismal first half of 2009. Another analysis factor to keep in mind is that the volcanic ash crisis in April
2010 slowed traffic substantially in Europe and in relevant global markets.

“It can be assumed, however, that many of the trips cancelled during the airspace closure were eventually rebooked in
May and June, particularly for international travel. Europe and North America remain decoupled from the extraordinary
recovery path of other regions that were driven by emerging markets and economies.”

To gain a clearer perspective on 2010 traffic growth, ACI has also compared first half results in 2010 to the same period
in 2008, a period of relative calm prior to the global economic downturn.

For passenger traffic, this comparison highlights significant shifts in world traffic shares. For the first six months of
2008, North America and Europe had larger total traffic volumes than the other regions, but both regions reported
approximately -7.5% fewer passengers for the same period in 2010. Asia Pacific airport traffic, by contrast, grew by
+11.5% in comparing total traffic in
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2:1"(')( 2:3: Airport Country I:I"’%‘;z oﬁhaggi remarkable +19% above the 2008 level,

y with Africa and Latin America/

1 2 London Heathrow UK 4,089 +39%  Caribbean just slightly above 2008 first

2 1 Paris Charles de Gaulle France 4,061 0% term results. In short, North America

3 3  Amsterdam Schiphol Netherlands 3,730 +3%  and Europe remain well behind their

4 4 Frankfurt International Germany 3,673 +3%  respective 2008 pre-crisis levels whereas

5 5 Munich International Germany 2,592 +49%  the other regions have emerged

6 6 Hong Kong International China SAR 2,479 +9%  stronger.

7 7 Dubai International UAE 2,458 +10%

8 8 Madrid Barajas Spain 2,394 +8%  Schimm noted: “Overall, the global

9 9 Singapore Changi Singapore 2,377 +9% industry in the first half was still almost

10 11 Zirich Switzerland 2,197 +5%  -1% down compared to the pre-crisis

11 13  Toronto Lester B Pearson Int. Canada 2187  +12% period due to the significant declines in

12 10  Vienna Austria 2177 +2%  the major regions Europe and North

13 12 London Gatwick UK 2,038 —1%  America. The impact of the volcanic

14 17  Rome Fiumicino Italy 1,980 +21% ash crisis on Europe’s declining 2010

15 14  Copenhagen Kastrup Denmark 1,872 +7%  results further exacerbated the slow

16 16 Incheon International South Korea 1,760 +6% return of European international traffic

17 15 Brussels Belgium 1,753 +2%  to pre-crisis levels, but it does not

18 18 Bangkok Suvarnabhumi Int.  Thailand 1,695 +4%  overshadow the structural change in the

19 19 lIstanbul Atatirk Turkey 1,651 +3%  markets of the air traffic industry. It is

20 20  New York JF Kennedy Int. us 1,631 +5% the strong growth in the domestic
markets in China and Brazil that has

* w/c 9/8/2010 vs w/c 10/8/2009 Source: OAG shifted the balance.”
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us (HAWAI I). June was a boom month for Hawaiian tourism as visitor spending rose +16.1% over a depressed
June 2009 and tourism numbers increased by +13.6%, according to preliminary statistics released by the Hawaii Tourism
Authority. Most encouragingly, the all-important Japanese sector rose by +47.8% to 96,730 arrivals (compared to a
decline of -29.8% in June 2009, a severely depressed period due mainly to HIN1 flu concerns).

Thursday 5 August 2010

Total visitor expenditures in the first half of 2010 reached US$5.3 billion, an increase of +7.8% year-on-year. The
positive growth in visitor expenditures for June was due to higher average daily visitor spending (US$161 per person, up
from US$151 per person in June 2009) and the +13.6% increase in total arrivals, which rose for the seventh consecutive
month to 625,522 visitors. Among the top visitor markets, arrivals from US East (+10.1%), Canada (+7.8%) and US
West (+7.3%) increased compared to last June.

The total number of group tour visitors jumped in June 2010 (+62.9%) compared to last June, with strong increases
from Japan (+89.2%) and US West (+13.9%). The number of net free independent travellers (FITs) from Japan
increased +36.1% in June, the twelfth consecutive month of growth.

For the first half of 2010 total visitor days for all visitors grew +5% compared to the same period last year, while total
arrivals rose +5.7% to 3,399,075 visitors.

Total Japanese visitor expenditures soared +41% from June 2009 to US$147.4 million, fuelled by positive growth in
visitor arrivals. The average daily spending by Japanese visitors was slightly lower at US$271 per person compared to
US$274 per person in June 2009.

Total spending by Japanese visitors in the first half of 2010 was US$852 million, a decrease of -2.1% from the same
period last year. Total Japanese visitor arrivals rose +7.2%, but the average daily spending declined to US$262 per person
from US$283 per person in the first half of 2009.

JAPAN. Hawaii is leading a surge in bookings for overseas travel among Japanese in August, according to the Japan
Association of Travel Agents (JATA), whose figures were quoted by Travel Journal International (T]I) Online.

JATA surveyed booking activity among Japan’s seven leading travel agents, including JTB, Kinki Nippon Tourist (KNT),
Hankyu Express International (HEI), Nippon Travel Agency (NTA), Jalpak, ANA Sales and H.L.S. These account for

45% of overseas travel revenues in the market. The survey took place in July.

Sales of overseas package tours for August are up by +15.1% year-on-year
overall. This reflects a rebound from the H1N1 virus-hit 2009, with ‘ I\/] en: l:or N O One
packages aimed at families performing particularly well, noted TJI Online.

Hawaii bookings rose by +38.3% in July and are up +36.1% for August.
European destinations are also proving strong performers, with
bookings rising by +19.2% for August.

Among the destinations that were heavily affected by the HIN1 virus a
year ago, North American bookings have surged +62.2% for August,
while those for Australia have climbed by +51.8% in the month.

Bookings for September are weaker to date, noted TJI Online, which
said that no major long weekend holiday falls in 2010, unlike in the
same month in 2009. Bookings are off by -18.6%, though Hawaii has
bucked the trend and is already showing marginal growth (+0.5%) in
bookings for next month.

Editor’s note: The Moodie Report works closely with TJI Online, the
largest English-language travel trade news source in Japan. Week in,
week out, it provides timely and sharp analysis of the all-important
Japanese travel market — international and domestic. To subscribe please |
visit https://tji.tjnet.co.jp. It comes with our highest recommendation.
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AUSTRALIA. Concession Planning International (CPI), the prominent airport and travel commercial planning
consultancy, has expanded into Asia, Australia and New Zealand with the opening of an Australian office to be run by
Susan Gray, who joins the company as Managing Director of CPI Australia Pty Ltd.

Until April the well-regarded Gray was International Communications Director at SSP, after which she moved to
Australia. She has extensive consultancy experience and also worked for The Travel Retail Business earlier in her career.

CPT’s extensive client list includes airports, retailers, brand owners, investment banks and private equity investors. The
company also operates the annual Airport Commercial Revenue Development course in collaboration with the globally
respected Cranfield University in the UK. Further details appear at www.TheMoodieReport.com

INTERNATIONAL. Low-cost airlines, the Asian consumer and legislative threats to the duty free and travel
retail industry will come under the spotlight at three workshops during the TFWA World Exhibition in Cannes in
October.

The Airline Workshop on Tuesday 19 October from 8 to 9am in the Riviera Beach marquee next to the exhibition
venue will take the theme ‘Low cost, high potential?’. It will be led by Nyras Capital Senior Associate Chris Tarry and
moderated by The Travel Retail Business Editor Doug Newhouse.

This breakfast workshop will debate whether low-cost carriers are set to become the most influential segment of the
global aviation industry and what their impact will be on duty free and travel retail.

‘The Asian Consumer’ will come under scrutiny in the Asia Pacific Workshop on Wednesday 20 October from 8 to
9am in the same venue. Husband Retail Consulting Managing Director Paul Husband, APTRA President and King
Power Group (Hong Kong) Managing Director Sunil Tuli and TFWA International Sales Manager Mathieu Vanhalst
will lead the workshop. The moderator will be TFWA Conference & Research Manager Michael Barrett.

A TFWA Industry Association Workshop, in cooperation with ETRC, will be held in Auditorium K in the Palais
des Festivals on Wednesday 20 October from 4.30 to 5.30pm. It will be open to representatives from all exhibitors as
well as visitors.

The various duty free and travel retail trade associations around the world will present the facts on critical issues likely to
affect the industry, regionally and globally. These include the impact on travel retail of cabin baggage restrictions being
introduced by both low-cost and legacy airlines and various government initiatives threatening duty free tobacco sales.

For further information about TFWA World Exhibition (17-22 October) and registration details visit www.tfwa.com

Thank you for your readership and support of The Moodie Report.
Martin Moodie, Founder and Publisher

* The Moodie 100 Travel Retall Webslite Survey
100 of the most prominent travel retail sites analysedh
Discover which are the best industry websites and why.
Price: €375

e Arrlvals Shoppling Study 2010
Find out the latest details on Arrivals shopping, including
a list of airport Arrivals locations with information on
retailers, concession lengths and allowances.

Price: €199
To purchase the studies or for more information please contact
Bob Wilby at Bob.Wilby@TheMoodieReport.com
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